
We Architect Premium Brand Experiences,
From Content to Connection.

creative +  marketing

digital m
arketing agency



IS YOUR BRAND'S

ONLINE PRESENCE

FAILING TO

CONNECT WITH

YOUR IDEAL

CUSTOMERS?
A cohesive visual brand and strategic content are

essential for turning followers into paying clients.

I help businesses like yours craft a powerful online

presence that attracts, engages, and converts.

MARKETING AUTOMATION

BRAND AND WEB DESIGN

CONTENT STRATEGY

SEO

SOCIAL MEDIA



Hi!

For the past ten years, I’ve worked with content creators

and entrepreneurs who know their brand has untapped

potential. That feeling when your content doesn’t quite

match your capabilities? I specialize in solving that.

Unlike a typical marketing assistant, I focus on strategy

first, visuals second. My ENTJ mindset and deep

understanding of communication help me approach

design as a tool for transformation—not just decoration.

 

What sets me apart?

I notice the details others miss. From the subtle elements

that make your service unique to the depth of your ideas,

I bring it all together to create brand strategies and

content that resonate with your audience and grow your

business.

@iamcarmenk

I’m Carmen!
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Customized Content Strategy:

Develop a tailored content calendar

based on the client’s brand goals,

target audience, and industry trends.

Fresh Ideas & Concepts: Brainstorm

innovative ideas for blogs, social

media posts, and campaigns to

ensure content remains engaging and

relevant.

Trend Spotting: Monitor industry

trends and competitor strategies to

identify unique angles and

opportunities.

Streamlined Processes: Set up

workflows for content approval and

publishing, ensuring consistency and

minimizing delays.

Batch Creation: Prepare content in

bulk to stay ahead of deadlines and

avoid last-minute rushes.

CONTENT
POWERHOUSE

Brand Audit: Review existing brand

assets to identify inconsistencies and

areas for improvement.

Unified Visual Style: Ensure all

elements, from print to digital, adhere

to a consistent visual identity.

Scalable Assets: Design templates for

social media, presentations, and

marketing materials to maintain

consistency across platforms. 

Responsive Design: Create websites

optimized for all devices, ensuring a

seamless user experience on mobile,

tablet, and desktop.

Custom Features: Implement features

tailored to the client’s needs, such as

contact forms, booking systems, or e-

commerce functionality.

BRAND & WEB DESIGN

Brand Identity Refresh: Polished

visuals and messaging to ensure your

brand reflects your mission and

connects with your audience.

Content Strategy Development

Content Creation & Management:

Engaging, on-brand content crafted

and scheduled to keep your audience

engaged and connected.

Social Media Management:

Campaign Planning & Execution:

Analytics & Performance Insights:

Regular reporting to track growth,

engagement, and content

performance.

Collaborative Support: Regular check-

ins and strategy sessions to ensure

alignment and growth.

BRAND & CONTENT
PARTNERSHIP



NIKKI
ARRENSMAN

WORKED WITH

RENOWNED

CONTENT

CREATORS AND

BUSINESS OWNERS

ACROSS THE GLOBE



“Carmen has been a

great contribution to

my company as she

really takes care of our

online presence

seamlessly. Her

processes has been a

great relief.”

ROBEL GUGSA,
COMFORCARE

“I was able to launch

and sold out my first

subscription box

through her help.

Zapier integrations

really helped my

customer’s journey

upon purchase.”

KINDAL BAKI,
KB HOME STAGE
& STYLE

“Carmen did a great

job in ensuring that

our clients SEO

performance are on-

par. She’s been a

great addition to our

team!”

DIGITAL FREAK
MARKETING
AGENCY

“Your work has been

terrific and your

patience and

dedication all the

more so, for which

I’m very grateful.”

LISTEN TO THE RAVE....

MARTY
STEVENS-
HEEBNER,
AGEWISE
ALLIANCE



DIGITAL

MARKETING

ASSETS



PODCAST
COVER

Some of the podcast covers that has been approved for profile

use.

Most of the previous clients from 2018 up to present are not just

online business owners but also content creators as well.



client
case
studies the numbers



CLIENT:  ROBEL GUGSA
CEO of ComForCare | Company and Personal Brand and Content Management

LINKEDIN He signed up back in June 2024 to boost his LinkedIn profile and show

everyone he's a top expert.

We had 20% improvement on our content Impressions for the 1st

month.

The highest we had was June 11, 2024 with 406 Impressions or

167% from previous day

Daily average impression is 130.

@thelobbymedia



Our posts/content was seen on LinkedIn feed by 3,799

times which is 23.3% higher

The LinkedIn page/account was seen by new audience

1,216 times which is 40.1% higher

We had 64.8% improvement on our content Engagements for the 1st month.

The highest we had was June 14, 2024 with 14 Impressions

Daily average impression is 130.

LINKEDIN @thelobbymedia



We have a total of 543 followers at the moment which is 5.9% higher compared last month.

Our average growth is 1 follower every 2 days.

Our peak is last June 17th, Wednesday, with 7 new follower gained.

AUDIENCE AND DEMOGRAPHICS

Through establishing his online

presence and providing valuable

content, we were able to position Robel

Gugsa as an expert on his field and was

able to be interviewed and take part on

networking events.

LINKEDIN @thelobbymedia



CLIENT:  MARTY STEVENS-HEEBNER
CEO of AgeWise Alliance| Company Brand and Content Management

We had a significant growth on Impressions at 130.77%

compared to last month.

Biggest jump was July 28, 2024, Sunday at 2.95% with 61

Organic impressions and the content is a Quote posts (graphic;

static)

Total of 450 Organic Impressions. 

IMPRESSIONS
LINKEDIN



LINKEDIN -
ENGAGEMENT

We had a good start on our Engagement rate with

5,653 organically.

Biggest jump was July 20th, 2024, Saturday at 33.3

Organic Engagement and the content is a Quote posts

(graphic; static)



We had a significant increase in Impression of 548.21%

from last month with a total of 363.

We’ve also increased our reach at 532%

INSTAGRAM -
IMPRESSIONS

FACEBOOK -
IMPRESSIONS

Since there’s a big increase of posting content in

Facebook, we were able to have a big increase in our

Impression which is 100%.

@thelobbymedia



CLIENT:  THE DECORA COMPANY
Social Media Content | Reels and Graphics | Email Marketing Format

Period: May 2022 - Aug 2022

First 3 months upon signing up

All organic content

PINTEREST

OVERALL PERFORMANCE

STANDARD PINS

San Marco Products Pins Total Impressions of 1.77k

Home Decor Pins Total Impressions of 1.69k



PRODUCT PINS

ANALYSIS:

An average growth of 10% on "organic" Impressions, Engagement and

Audience reach

Posting cadence of 4x a week

Content : Static Image and Video

INSTAGRAM -
INSIGHTS OVERVIEW

INSTAGRAM -
FOLLOWERS GROWTH

@thelobbymedia



CONTENT CREATION THE DECORA COMPANY

BEFORE AFTER

@thelobbymedia



ENGAGEMENT

IMPRESSIO
NS

REACH

ANALYSIS:

Content Reach and Impressions has an average growth of  300% for the past 90-days.

What worked: Posting cadence of 4x a week at late in the afternoon around 4PM - 6PM

Content posted 3x on weekdays and 2x on weekends using graphics and videos

Instagram Stories posting cadence of 4x week with minimum of 3 slides.

INSTAGRAM @thelobbymedia



REACH ENGAGEMENT

ANALYSIS:

Page Reach growth of 882.8%

Organic Reach growth of

92.4%

Organic Engagement of

991.7% with 32.3% page visits

What worked: Posting cadence

of 4x a week at late in the

afternoon around 4PM - 6PM

Content posted 3x on

weekdays and 2x on weekends

using graphics and videos

FACEBOOK @thelobbymedia



CONTENT STRATEGY
FB Ads A - Customer's Journey

FB Ads directly promoting the

Subscription Box

SUBSCRIBED?

Yes No

Process Order

(SUBBLY)

Send "Order Successful" Email

(MAILCHIMP)

Captures
 Email at

this s
tage

Email A
ddress

goes to
 MailChimp

for em
ail

Newslet
ters

Segment

"Subscri
ption

Box

Purchas
ed"'

Pop up to advise

about the Freebie

Avail Freebie?

Yes No
Email cap

tured a
t

this s
tage

Sends via

MailChimp the

acknowledgement

email & link to

download freebie

Email A
ddress

goes to
 MailChimp

for em
ail

Newslet
ters

Segment

"Warm Leads"

End of

journey

Zapier will trigger

MailChimp to>>>

Sign up via Squarespace and Zapier

will trigger Mailchimp to >>>

Each client has a dedicated framework that we brainstorm together to

ensure that all content are strategically crafted to meet their specific needs

and objectives. From keyword research and content mapping to editorial

calendars and performance analysis, we develop a comprehensive content

strategy that covers all aspects of their online presence and maximizes their

reach.



CLIENT: BEING BOSS PODCAST
CONTENT CREATOR (Repurposing content)

INSTAGRAM REELS

@thelobbymedia

https://www.instagram.com/reel/CQKwUdhHbAq/
https://www.instagram.com/reel/Cgg4q6OgmwT/
https://www.instagram.com/reel/CgRa_pBgTKS/
https://www.instagram.com/reel/Cf83Z_UgU0G/


CLIENT:  KB HOMES STAGE AND STYLE
INSTAGRAM REPORT - 1st Month

BEFORE THE LOBBY MEDIA



WITH THE LOBBY
MEDIA

Data shows a substantial increase of 50 new followers after consistently posting from Sept 7th to Sept. 10th.

Consistent posting helps gain an average of 3 followers a day all throughout the month.

@thelobbymedia



10% increase on Account Impressions from previous month

7% increase on Daily Reach

Results on consistent posting and cohesive visual branding

@thelobbymedia



REELS

TOP PERFORMING REELS -
PAID

TOP PERFORMING REELS -
ORGANIC

@thelobbymedia



client
case
studies the visuals



Audiogram (Used Wavve.co for this client)

Check actual file HERE!

SHOW NOTES & DESCRIPTION:

TRANSCRIPTION:

Tools used:

            Descript

            Otter.ai

Joe Momoh Presents Podcast

The Business of Branding Podcast

Make That Money Hunni Podcast

CLIENT: LAWLESS BALANCE @thelobbymedia

https://www.dropbox.com/s/2ugxc0vyfz69moy/LL_Audiogram_Conscious%20Consumerism.mp4?dl=0
https://podcasts.apple.com/us/podcast/yyc59-the-environmental-workforce-with-kevin/id1479067526?i=1000588284275
https://podcasts.apple.com/us/podcast/69-how-i-approach-lead-generation-that-doesnt-include/id1415260941?i=1000558765906
https://www.sandrajoe.com/podcast/episode/1d5d9774/20-the-four-pillars-to-creating-your-dream-life-with-morgan-t-nelson


Check actual post HERE!
PREVIOUS CLIENT: @designmyvibe

Check actual file HERE!

OTHER WORK FROM PREVIOUS CLIENTS @thelobbymedia

https://www.instagram.com/p/Cl6lnEULfKa/
https://www.dropbox.com/s/84pkgn7x8x73oln/DMV%20Consistency_Vid.mp4?dl=0


COVER AND CALL-TO-ACTION FRAME

PODCAST CLIPS:

AUDIOGRAM (USED HEADLINER FOR THIS CLIENT) |

CHECK ACTUAL FILE HERE!

@thelobbymedia

https://www.dropbox.com/s/56clc984begj056/DMV_Audiogram%20with%20Tori.mp4?dl=0


CLIENT: Being Boss // @beingbossclub

Check actual file HERE! Check actual file HERE!

Event PromotionVideo Clip (Podcast Promotion)
@thelobbymedia

https://www.dropbox.com/s/zs7uzk9xc77jaou/265%20video%20clip_final.mp4?dl=0
https://www.dropbox.com/s/a81bcnhmjrpwi1y/Sizzle%20Reel%20Sample%2001.mp4?dl=0


Video Clip (Podcast Promotion)

Check actual file HERE!

PREVIOUS CLIENT: MOVES Podcast// @movespodcast

Audiogram (Headliner App)

Check actual file HERE!

@thelobbymedia

https://www.dropbox.com/s/17aj1p9dnskayme/MOVES_Katie%20Cheadle_Vid.mp4?dl=0
https://www.dropbox.com/s/x6096t2s95meclo/MOVES_Jermaine%20Johnson_Vid.mp4?dl=0


BRAND MOOD BOARD

PINTEREST PINS

EMAIL CAMPAIGN
BANNER

PODCAST SHOW
TEMPLATESOTHER

WORK SAMPLES



BRAND AND WEB
DESIGN
Have a glimpse of how we make magic and create brands and

websites according to your business' vision and mission. We're not

just here to create pretty art, we're here to support you strategically as

we both aim to have the ROI we're targeting. Click on the images to

view the full brand and web design details of each project.



BRENDA SMITH
Clean and neat brand identity and website for

interior designer, coaches and other service based

entrepreneurs.

@thelobbymedia



VIEW FULL WEBSITE

@thelobbymedia

https://drive.google.com/file/d/1hc1ozVm4b0ods3pq-xAIhlLQRNs_FQhL/view?usp=sharing


INTERIOR DESIGN
Brand and web design ideal for interior

designer.

 

Clean.

Minimalist.

Simple yet Elegant.

 

@thelobbymedia



VIEW

@thelobbymedia

https://www.dropbox.com/scl/fi/930p6grnj8h31v2qitufq/Interior-Design-Preview.mp4?rlkey=cad5vpifn3lfma1zw98c51h4o&dl=0


THE SALES PAGE
A sales page's purpose is to convert site visitors into paying

customers. It accomplishes this by emphasizing the advantages

of your product or service as well as how it solves their specific

problem.

 

Ideal for course creator, service provider or can be a one-page

website for your products or services.



@thelobbymedia





VIEW

https://www.dropbox.com/scl/fi/1nt1p9w7z3qm2p1antfuo/The-Sales-Page-Preview.mp4?rlkey=6jshnfz38f0u654owuzscfr2l&dl=0


VIEW

PERSONAL BRAND
WEBSITE

A personal website is your central hub

online. It's where you control the narrative

and showcase your best self. It also

signals that you're serious about your

work. It allows you to demonstrate your

expertise and build trust with potential

clients, employers, or collaborators.

Ideal for:

Content Creators

Service Providers

Coaches

Consultants

https://www.dropbox.com/scl/fi/sa5939lwxmvtstvk136wd/Louise-Bolton-Preview.mp4?rlkey=fwd5pa4lqh2zod7tn4mz1rind&dl=0


IMPROVED BRAND CONSISTENCY

Ensures your brand message, visuals,
and tone are consistent across all
platforms, creating a cohesive and
professional image.

HIGHER QUALITY CONTENT

Creates engaging and valuable content that
attracts and retains customers, driving traffic
and leads.

OUR UNIQUE APPROACH

IMPROVED SEO

Optimizing content for search engines,
increasing your visibility in search results.

INCREASED ROI

By optimizing your brand and content
efforts, we help you achieve a higher
return on your marketing investment.



Strong Brand Presence.
Sustainable Business.
Begin Your Journey with Us and Discover How

We Can Elevate Your Business Success!
LET’S START!

https://calendar.app.google/nLYkSYArSh48WaJf8
https://calendar.app.google/nLYkSYArSh48WaJf8

