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For the past ten years, I've worked with content creators
and entrepreneurs who know their brand has untapped
potential. That feeling when your content doesn’t quite
match your capabilities? | specialize in solving that.
Unlike a typical marketing assistant, | focus on strategy
first, visuals second. My ENTJ mindset and deep
understanding of communication help me approach
design as a tool for transformation—not just decoration.

What sets me apart?

| notice the details others miss. From the subtle elements
that make your service unique to the depth of your ideas,
| bring it all together to create brand strategies and
content that resonate with your audience and grow your
business.

@iamcarmenk
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CONTENT
POWERHOUSE

Customized Content Strategy:
Develop a tailored content calendar
based on the client’s brand goals,
target audience, and industry trends.
Fresh Ideas & Concepts: Brainstorm
innovative ideas for blogs, social
media posts, and campaigns to
ensure content remains engaging and
relevant.

Trend Spotting: Monitor industry
trends and competitor strategies to
identify unique angles and
opportunities.

Streamlined Processes: Set up
workflows for content approval and
publishing, ensuring consistency and
minimizing delays.

Batch Creation: Prepare content in
bulk to stay ahead of deadlines and
avoid last-minute rushes.

BRAND & WEB DESIGN

Brand Audit: Review existing brand
assets to identify inconsistencies and
areas for improvement.

Unified Visual Style: Ensure all
elements, from print to digital, adhere
to a consistent visual identity.
Scalable Assets: Design templates for
social media, presentations, and
marketing materials to maintain
consistency across platforms.
Responsive Design: Create websites
optimized for all devices, ensuring a
seamless user experience on mobile,
tablet, and desktop.

Custom Features: Implement features
tailored to the client’s needs, such as
contact forms, booking systems, or e-
commerce functionality.

BRAND & CONTENT
PARTNERSHIP

Brand ldentity Refresh: Polished
visuals and messaging to ensure your
brand reflects your mission and
connects with your audience.
Content Strategy Development
Content Creation & Management:
Engaging, on-brand content crafted
and scheduled to keep your audience
engaged and connected.

Social Media Management:
Campaign Planning & Execution:
Analytics & Performance Insights:
Regular reporting to track growth,
engagement, and content
performance.

Collaborative Support: Regular check-
ins and strategy sessions to ensure
alignment and growth.
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Some of the podcast covers that has been approved for profile
use.

Most of the previous clients from 2018 up to present are not just
online business owners but also content creators as well.



CLIENT
LA
OLUDIEY 44




CLIENT: ROBEL GUGSA

CEO of ComForCare | Company and Personal Brand and Content Management

I_I N KEDI N He signed up back in June 2024 to boost his LinkedIn profile and show

everyone he's a top expert.

I
P2
Content performance ©
Tuesday, Jun 11, 2024
3799 7 Impressions 406 a 167% previous day
r
ROBEL GUGSA :
GibaigigEa Impressions - | w\ /
& 23.3% Past 28 days
Many families worry about the 600
safety of their loved ones with
dementia. Every day, our team
writes a new chapter in the story
of dementia care. 400

200
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0

Daily data is recorded in UTC

* We had 20% improvement on our content Impressions for the 1st
month.

®* The highest we had was June 11, 2024 with 406 Impressions or
167 % from previous day
® Daily average impression is 130.

COI‘nFor(_:____ar_g,




LINKEDIN

Content performance © -

Friday, Jun 14, 2024

140 Engagements 14
Engagements
464.8% Past 28 days / N T
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Daily data is recorded in UTC

* We had 64.8% improvement on our content Engagements for the 1st month.
® The highest we had was June 14, 2024 with 14 Impressions
® Daily average impression is 130.

Discovery

3,799 1,216
Impressions Unigue views

4 23.3% Past 7 days 4 40.1% Past 7 days

® Qur posts/content was seen on LinkedIn feed by 3,799
times which is 23.3% higher

®* The Linkedln page/account was seen by new audience
1,216 times which is 40.1% higher



AUDIENCE AND  DEMOGRAPHICS

543 @

Total followers
4 5.9% Past 28 days

New followers @

Past 28 days ~

8
|

*
B
Monday, Jun 17, 2024
4 MNew followers 7
2 /\ I \ /\
Jun s Jun 9 Jun 13 Jun 17 Jun 21 Jun 25 lun 29

Daily data is recorded in UTC

®* We have a total of 543 followers at the moment which is 5.9% higher compared last month.
® Qur average growth is 1 follower every 2 days.
® Qur peak is last June 17th, Wednesday, with 7 new follower gained.

Through establishing his online
presence and providing valuable
content, we were able to position Robel
Gugsa as an expert on his field and was
able to be interviewed and take part on
networking events.



CLIENT: MARTY STEVENS-HEEBNER

CEO of AgeWise Alliance| Company Brand and Content Management

LINKEDIN
IMPRESSIONS

Metrics
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®* We had a significant growth on Impressions at 130.77%
compared to last month.

® Biggest jump was July 28, 2024, Sunday at 2.95% with 61
Organic impressions and the content is a Quote posts (graphic;
static)

(©) AgeWise Aliiance (©) AgeWise Alliance

® Total of 450 Organic Impressions.



LINKEDIN -
ENGAGEMENT

Engagement rate ~

40

Saturday, Jul 20, 2024

= Organic 33.3
30
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Jul 7 Jul 12 Jul 17 Jul 22 Jul 27 Aug 1

— Organic 5.653

=== Sponsored 0 Outsmart wmrcriminals SRS * One Password Isn't Enough. Secure Your
Gonatnty adepling Accounts with 2FA.

ol techmc!ues. * Protect yourself! Be Vigilant and Keep Up
Awareness is your

besla against with the Latest Scam Tactics.

= Spot Fraud Fast! Keep an Eye on Your
Finances.

» Oversharing Alert! Limit What You Share on
Social Media.

® We had a good start on our Engagement rate with
5,653 organically.

® Biggest jump was July 20th, 2024, Saturday at 33.3
Organic Engagement and the content is a Quote posts

(graphic; static) Stay Ahead of

Online Fraud
Online fraud and phishing attempts are more :
sophisticated than ever. Stay one step ahead At AgeWise Alliance,
and protect your personal info with these - we belie’o‘e il‘l prOaCﬁ\'e

simple, powerful tips!

planning for a safe,
secure future. Visit
our website to start!

() AgeWise Alliance




INSTAGRAM - FACEBOOK -
IMPRESSIONS IMPRESSIONS

Impressions Impressions e

Posts published between 7/7/2024-8/5/2024 vs. 6/7/2024-7/6/2024 Posts published between 7/7/2024-8/5/2024 vs. 6,7/2024-7/6/2024
FROM 7/7/2024 TO 8/5/2024  COMPARED TO | PREVIOUS 30 DAYS FILTERS (2) FROM 7/7/2024 TO 8/5/2024  COMPARED TO | PREVIOUS 30 DAYS  FILTERS (2)

Previous period Impressions 263 4 548.21% Previous pericd Impressions 16 4 100%
400 353 20
16

10

200 8

56
o]
0 Facebook Page
Instagram

®* We had a significant increase in Impression of 548.21%

® Since there’s a big increase of posting content in
from last month with a total of 363.

Facebook, we were able to have a big increase in our

e We've also increased our reach at 532% Impression which is 100%.



CLIENT: THEDECORA COMPANY

Social Media Content | Reels and Graphics | Email Marketing Format

PINTEREST

® Period: May 2022 - Aug 2022
® First 3 months upon signing up
® All organic content

OVERALL PERFORMANCE

impressions @ Engagements @) Total audience @ Engaged audience )
36.04k T 95% 798 1T 1% 17.59k + 13% 529 1 2.9%

STANDARD PINS

¢ San Marco Products Pins Total Impressions of 1.77k
® Home Decor Pins Total Impressions of 1.69k

San Marco Products 1.77k Home Decor 1.69k
205 Pins Impressions 127 Pins Impressions



PRODUCT PINS

Impressions Engagements @) Total audience Engaged audience )
36.04k T 9.5% 798 T 1% 17.59k T 13% 529 1T 2.9%
ANALYSIS:

®* An average growth of 10% on "organic" Impressions, Engagement and
Audience reach
® Posting cadence of 4x a week
o Content : Static Image and Video

INSTAGRAM - INSTAGRAM -
INSIGHTS OVERVIEW FOLLOWERS GROWTH

1,496

Followers

Accounts reached

Accounts engaged

Total followers




CONTENT CREATION 1HE DECORA COMPANY

BEFORE AFTER

< thedecoracompany Follow < thedecoracompany Follow < thedecoracompany oo

Pure White Colle tion
BEANCE fevre i, mverterton, evsenzimnl




ENGAGEMENT REACH

167

Accounts engaged

5,308 Top Posts

bdsed on redcn

Accounts reached

41.2% from ads

+2Q9704 s

gl 0

IMPRESSIO
NS

Impressions

vs Feb 1/ - May 1/

ANALYSIS:

® Content Reach and Impressions has an average growth of 300% for the past 90-days.
¢ What worked: Posting cadence of 4x a week at late in the afternoon around 4PM - 6PM
® Content posted 3x on weekdays and 2x on weekends using graphics and videos

® |Instagram Stories posting cadence of 4x week with minimum of 3 slides.



FACEBOOK
REACH

Reach

Facebook Page visits @

123 + 33%

...............................

Facebook Page reach @

Organic reach
Post reach @

404 + 924

Total from last 90 days vs 90 days prior

400
300
200

100

0
90 days prior Last 90 days

ENGAGEMENT

Organic engagement

Post reactions, comments and shares ©

1 31 T 991.7%

Total from last 90 days vs 90 days prior

100

50

-

90 days prior Last 90 days

ANALYSIS:

Page Reach growth of 882.8%
Organic Reach growth of
92.4%

Organic Engagement of
991.7% with 32.3% page visits

What worked: Posting cadence
of 4x a week at late in the
afternoon around 4PM - 6PM
Content posted 3x on
weekdays and 2x on weekends
using graphics and videos



CONTENTSTRATEGY

Podcast / Video Content / Blog

Instagram Reels

+

TikTok Video

¥

YouTube Shorts

¥

N

( Written Content )

Website Blog - SEO

+

LinkedIn Articles

\ {

Blog Sites

\ ¢

Bookmarking Sites

4

Social Media Carousel Posts

Each client has a dedicated framework that we brainstorm together to
ensure that all content are strategically crafted to meet their specific needs
and objectives. From keyword research and content mapping to editorial
calendars and performance analysis, we develop a comprehensive content
strategy that covers all aspects of their online presence and maximizes their

reach.

FB Ads A - Customer’s Journey

FB Ads directly promoting the

Process Order C 1 dp
(SUBBLY)

Zapier will trigger

MailChimp to>>>

X

Send "Order Successful” Email
(MAILC HIMP)

Subscription Box

|

SUBSCRIBED?

N

No

|

Pop up to advise
about the Freebie

|

Avail Freebie?
Ll ot /6—
M
fre &7 Yes No
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n up via Squarespace and Zapier

ill erigger Mailchimp to >>>
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CLIENT: BEING BOSS PODCAST

CONTENT CREATOR (Repurposing content)

INSTAGRAM REELS

Are you making the time
to schedule your week?!

/8 YOUR CLIENTS, YOUR

- f%‘cuwmm RS, YOUR TEAM, OVERSERRE THIS |5 BY
ADOPTING A SIMPLE

» 3223



https://www.instagram.com/reel/CQKwUdhHbAq/
https://www.instagram.com/reel/Cgg4q6OgmwT/
https://www.instagram.com/reel/CgRa_pBgTKS/
https://www.instagram.com/reel/Cf83Z_UgU0G/

CLIENT: KB HOMES STAGE ANDSTYLE

INSTAGRAM REPORT - 1st Month

BEFORETHELOBBY MEDIA

Growth

1230

1220

1210 WW

1200

Q
(o]

Aug 1 Aug 4 Aug 7 Aug 10 Aug 13 Aug 16

=]
[& 5]

Aug 19 Aug 22 Aug 25 Aug 28 Aug 31

15 048 3 42 0.16 113

Followers Daily followers Followers per post Following Daily posts Posts per week



WITH THE LOBBY
MEDIA

Growth

1330

1300

1250

1200
Sep 1 Sep 4 sep 7 Sep 10 Sep 13 Sep 16 Sep 19 Sep 22 Sep 25 Sep 28

110 3.67 917 81 04 2.8

Followers Daily followers Followers per post Following Daily posts Posts per week

¢ Data shows a substantial increase of 50 new followers after consistently posting from Sept 7th to Sept. 10th.
® Consistent posting helps gain an average of 3 followers a day all throughout the month.



Profile

24 91K 363 1

769 1591+

Impressions Avg. reach per day Profile views Website clicks

4000

2000

o
Q
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o

o

Q OC
QL
o
\
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(alals
Q

|

Sep 1 Sep 4 Sep 7 Sep 10 Sep 13 Sep 16 Sep 19 Sep 22 Sep 25 Sep 28

e 10% increase on Account Impressions from previous month
® /9% increase on Daily Reach

e Results on consistent posting and cohesive visual branding



REELS

INTRODUCING

. . TOP PERFORMING REELS -
L A PAID

I SCRIPTION

§>
£

.
A STASONAL STYLANG B

0% Asia/Manika [ Publizh now

@{%] REEL v+ < B sepi2,20239:03PM >

Alright friends, the time has come to start thinking about Christmas!! Last year | styled 12 total trees, 8 mantles and 5 banisters.
Holiday styling is a true passion of mine, and | would love to help you deck your halls this year!

| am now booking my Holiday Styling Sessions! Visit my website to learn more about how it works, pricing and to lock in your
date today!

Don't wait, these dates book up FAST!

« TOP PERFORMING REELS -
ORGANIC

#holidayseason #holidaystyling #kcchristmas #holidaystyling #kchomes #kermoms #kansascitymoms #kbhomestageandstyle
#kechristmas #kchomes #kchomestyling #christmasinke #homedecor #holidaysinke #kcdesign #kcchristmas
#kchomes#HomeDecor #HappySpaces #kbhomesstageandstyle #interiordesign #interiordesigntips #businessofdesign
#interiordesigner ~7

@

= @ # O ¢ @ ® 0 M L andt

£ Global presets Auto publish (7) @)  As draft v
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CLIENT - LAWLESS BALANCE

* Audiogram (Used Wavve.co for this client)

© 9

CONSCIOUS CONSUMER’S Qv

lawlessbalance - Following
Dallas, Texas

lawlessbalance Conscious Consumer's
Guide to the Holidays has all the &
on this week's episode of The Women
of Wealth Podcast

#Linkinbio @lawlessbalance to listen
to this episode jam packed with
actionable tips & strategies to help
you to be a more conscious consumer
over the holidays.

We also dive deeper into some of the
context of living in a capitalist culture
and how that impacts us as a society.

Because we are operating in an online
space in the midst of a pandemic,
most of our holiday shopping will
happen virtually this year. [™ "}

GUIDE TO THE HOLIDAYS e

o ° Add a comment...

® Check actual file HERE!

N

SHOW NOTES & DESCRIPTION:
e Joe Momoh Presents Podcast

® The Business of Branding_Podcast
* Make That Money Hunni Podcast

TRANSCRIPTION:
® Tools used:

Descript
Otter.ai


https://www.dropbox.com/s/2ugxc0vyfz69moy/LL_Audiogram_Conscious%20Consumerism.mp4?dl=0
https://podcasts.apple.com/us/podcast/yyc59-the-environmental-workforce-with-kevin/id1479067526?i=1000588284275
https://podcasts.apple.com/us/podcast/69-how-i-approach-lead-generation-that-doesnt-include/id1415260941?i=1000558765906
https://www.sandrajoe.com/podcast/episode/1d5d9774/20-the-four-pillars-to-creating-your-dream-life-with-morgan-t-nelson

OTHER WORK FROM PREVIOUS CLIENTS

C Brought to you by joemomoh.com
©2022 CODESSA. All rights reserved

Brad creates big success, not only as an SVP of Development,
but also in providing homes to families and members of the
community.

Catch out our insightful conversation about leadership and
success - out now on all podcast platforms.

. thejoemomoh ..
Original audio

. thejoemomoh Pleasure to have Brad Jones, SVP of
Development at Wesgroup Properties join the podcast!

O % i Google Podcasts Apnlcpndcnls

JOE MOMOH

Click here for direct access >>
https:/fopen.spotify.com/showf6UgbuGXeasenZyU64J5ked

#calgary #calgarybusiness #albertabusiness #leadership
#leadershippodcast #businespodcast
#bestleadershipgualities #leadershipqualities
#joemomohpresentspodcast #entrepreneurship
#leadershiptips #selflessleader #communitydevelopment
&d

1like
5 DAYS AGO

L)

— @ Add a comment...

® Check actual post HERE!
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RINSE, REPEAT, -~
REWARD

PREVIOUS CLIENT: @designmyvibe
Check actual file HERE!

Qv

39 views

designmyvibe - Following
Britich Virgin Islands

designmyvibe Few days ago, we
spoke about who benefits from your
consistency. We left off with that
consistency equals me winning.

That thought is extremely powerful
because most of the people that reach
out to me ask about consistency-
actually more consistency than
confidence.

What's true is that confidence is a
result of being consistent.

So let’s dive deep in the conversation
- join us in our Facebook group by
clicking the link in our bio.


https://www.instagram.com/p/Cl6lnEULfKa/
https://www.dropbox.com/s/84pkgn7x8x73oln/DMV%20Consistency_Vid.mp4?dl=0

e COVER AND CALL-TO-ACTION FRAME

RINSIE, R[5
REW A

REVA

RID

RINISEE, REPEAT,
REWARD

LET'STALKMOREINMY |, »-

' 9

<)

pFRCEBOOKPAGE-

| HTTPS;"//WWW.F-ACEBOOK.COM/DESIGNMYVIB

~ @DESIGNMY VIBE

CHECK THELINK INMY BIO.TOJOIN

Wy S

PODCAST CLIPS:

* AUDIOGRAM (USED HEADLINER FOR THIS CLIENT) |
CHECK ACTUAL FILE_ HERE!

ignmy
ViDeiy
wersat with Tori aynor
@torigaynorcoach about life, business
4 and money mindset and big
| transformations.
AR | 1 It is indeed that success is not just
) J, b about hard work but right mindset to
face all the challenges
P O D C A s T Catch the fu isode elings Not
" Sp
f

with
Sarah Elizabeth Harrigan

MONEY MINDSET &
TRANSFORMATION
with

TORIGAYNOR ® Q¥ W

25 views



https://www.dropbox.com/s/56clc984begj056/DMV_Audiogram%20with%20Tori.mp4?dl=0

e CLIENT: Being Boss // @beingbossclub

® Video Clip (Podcast Promotion) * Event Promotion

| WAS LIKE, WHAT IF | JUST DID SOMETHING
THAT I'M REALLY GREAT AT

Check actual file HERE! Check actual file HERE!


https://www.dropbox.com/s/zs7uzk9xc77jaou/265%20video%20clip_final.mp4?dl=0
https://www.dropbox.com/s/a81bcnhmjrpwi1y/Sizzle%20Reel%20Sample%2001.mp4?dl=0

e PREVIOUS CLIENT: MOVES Podcast// @movespodcast
® Audiogram (Headliner App)

podcast

8~ JERMAINE JOHNSON
ODUCER AND MANAGER AT
3 ARTS ENTERTAINMENT

IIIIIIIIIIIIIIIIIIIIIIIllllllIIIIlIIIIIIIIIIIIIIIIllllIIIIIIIIIIl"""llllIIIIIIIIIlIIIIIIIIIIIIIIIIIIIIIIIlllllllllllllxllll

Check actual file HERE!

#

* Video Clip (Podcast Promotion)

iy

Wil 8% '
' {5
‘rl'
7&" .
", - — "
4

#mindsetmoves

\\

a1
(—

-

AVAILABLE ON ALL PODCAST PLATFORMS!

Check actual file HERE!


https://www.dropbox.com/s/17aj1p9dnskayme/MOVES_Katie%20Cheadle_Vid.mp4?dl=0
https://www.dropbox.com/s/x6096t2s95meclo/MOVES_Jermaine%20Johnson_Vid.mp4?dl=0

PODCAST SHOW
OTHER TEMPLATES FEELINGS xor
WORK SAMPLES — FIGURES

| |

PODCAST | "_ : PODCAST

HOW TO WRITE
with

.  RNO-FLUFF cOPY FOR
Y 'Sarah Elizabeth e NOUR BUSINESS

NAT
BRAND MOOD BOARD FIGURES

ERbs &L

BRAND GUIDELINES

THE HEADING ks i

BLACK MANGD

47

and
//b& arn R
PRIMARY §uﬁw Tort Gaynor
TYPEFACE
The Body Text
s BIE CASLON — |
§ TRANSFORMATION =

Bookings are Slow

4. G""‘!.ﬂ {{r‘
; = i
! .,‘ i : L HUSTLE WITH PURPOSE PODCAST
) | PINTEREST PINS '
IMAGERY

RESOURCES

LOREM [PSUM DOLOR SIT AMET, CONSECTETUR ADIPISCING ELIT, SED
DO EIUSMOD TEMPOR INCIDIDUNT UT LABORE ET DOLORE MAGNA
ALIUA. QUIS IPSUM SUSPENDISSE ULTRICES GRAVIDA. RISUS
COMMODO VIVERRA MAECENAS ACCUMSAN LACUS VEL FACILISIS.

EPISODE 066

EMAILCAMPAIGN
BANNER

The Business of Branding Podcast

How to Write No-Fluff Copy
for Your Business
with Lucy Bedawi

How | Approach Lead Gen That
Doesn't Include Instagram

HOW TO BALANCE YOUR HEALTH
AND YOUR BUSINESS

ﬂmmme

ppone

available on all podcast platforms

wilh special guesl

HUSTLE WITH PURPOSE

‘insert guest name’




BRAND AND WEB
DESIGN

Have a glimpse of how we make magic and create brands and
websites according to your business' vision and mission. We're not
just here to create pretty art, we're here to support you strategically as
we both aim to have the ROI we're targeting. Click on the images to
view the full brand and web design details of each project.

services

HOW WE CAN BE OF HELP

A j n 4
If __'Ii .‘

brief details about
your freebies

An accurate description of the product’s
features, benefits, and potential use as a
window into your paid services.

CALLTO ACTION

3

| -

T

B

T




BRENDA SMITH

Clean and neat brand identity and website for

interior designer, coaches and other service based
entrepreneurs. your short introduction
should be here

With a few impartant peints about whe you are, your qualifications,
and the reasons for your work, this should just be ane o two
paragraphs long, Strong personal statements should be the first
step, follawed by & oom-out that provides more context far

potential clients.

Build trust and an emational connection with potential chents by
demonstrating your sutherity thesugh Beth your skill st and yaur
exper nd by including & small ameunt of information about

brenda smith

few sentences deseribing

your mailing schedule and content
as well as worth; why should potential HALE

customers should register?

EMAIL

GRAB TOUR COPY HOW?

brenda smith
CONSULTING



HOMI  ABOUT  ORFINE R FESCAVIMOE uer

FIPNEEY,
brenda smith

/!

brenda smith
template

R vttt ehect ocring ira thet oo bachgr o olosmaticn
o bt e cormpany. T sesbence i Sevgeed 1 Fok”

et Bt et 5.8 20 it

your short introduction
should be here

opte b been " Mk e 5 484 pariceaiity e bewnd
ik, e A o . b, mvatin .

\\h'h* ] '5 i

brief headline
regarding you
Major Services



https://drive.google.com/file/d/1hc1ozVm4b0ods3pq-xAIhlLQRNs_FQhL/view?usp=sharing

INTERIOR DESIGN

interior design

Brand and web design ideal for interior
designer.

Clean.
Minimalist.
Simple yet Elegant.



news

BLOGS | EVENTS | TIPS

INTERIOR DESIGN LOREM IPSUM
01.01.2023

il

More...

BATHROOM INTERIORS LOREM IPSUM
02.01.2023

SHOWROOM EVENT LOREM IPSUM DOLOR SIT

interior design

sigh up to our email newsletter

SENT WEEKLY FOR YOU

NAME

EMAIL

SUBSCRIBE

CLAUDIA RAMIREZ LINKS CONNECT WITH UsS
interior designer CAREERS INSTAGRAM

LISTINGS FACEBOOK

GALLERY PINTEREST

CONTACT US LINKEDIN


https://www.dropbox.com/scl/fi/930p6grnj8h31v2qitufq/Interior-Design-Preview.mp4?rlkey=cad5vpifn3lfma1zw98c51h4o&dl=0

THE SALES PAGE

A sales page's purpose is to convert site visitors into paying
customers. It accomplishes this by emphasizing the advantages
of your product or service as well as how it solves their specific
problem.

Ideal for course creator, service provider or can be a one-page
website for your products or services.

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna,
aliqua. Quis ipsum suspendisse ultrices
gravida. Risus commodo viverra
maecenas accumsan lacus vel facilisis.

|

The

Lorem ipsum dolor sit amet,
consectetur adipiscing elit,
sed do elusmod tempor
inecididunt ut labore et
dolore magna aliqua. Quis
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Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor

incididunt ut labore et dolore magna

aliqua. Quis ipsum suspendisse ultrices
gravida. Risus commodo viverra

maecenas accumsan lacus vel facilisis.

Join Sues Pa

Join Cupeake

About Us

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua. Quis
ipsum suspendisse ultrices gravida. Risus
commodo viverra maecenas accumsan lacus vel
facilisis.

Jelly beans sesame snaps cookie cotton candy
oat cake fruitcake. Marshmallow cotton candy
biscuit fruitcake cake. Dragée chocolate cake
candy lollipop marzipan lollipop jelly-c.

Jelly biseuit pastry chupa chups sugar plum.
Liguorice marzipan chocolate bar jelly biscuit
sweet pie sesame snaps.

Entrepreneur Inc. Forbes BOSSBABE
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Lorem ipsum dolor sit amet,
consectetur adipiscing elit,
sed do eiusmod tempor
incididunt ut labore et
dolore magna, aliqua.. Quis

Join Sales Page Title

Join Cupcake ipsum dolor sit amel. Bear claw marshmallow.

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et
dolore magna, aliqua.. Quis ipsum suspendisse ultrices gravida. Risus commodo viverra maecenas
accumsan lacus vel facilisis. Jelly beans sesame snaps cookie cotton candy oat cake fruitcake.
Marshmallow cotton candy biscuit fruitcake cake. Dragée chocolate cake candy lollipop marzipan
lollipop jelly-o.
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Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua.
Quis ipsum suspendisse ultrices gravida.
Risus commodo viverra maecenas accumsan
lacus vel facilisis.

Jelly beans sesame snaps cookie cotton
candy oat cake fruitcake. Marshmallow
cotton candy biscuit fruitcake cake. Dragée
chocolate cake candy lollipop marzipan
lollipop jelly-o.
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Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua.
Quis ipsum suspendisse ultrices gravida.
Risus commodo viverra maecenas accumsan
lacus vel facilisis.

Jelly beans sesame snaps cookie cotton
candy oat cake fruitcake. Marshmallow
cotton candy biseuit fruiteake cake. Dragée
choeoclate cake candy lollipop marzipan
lollipop jelly-o.

Button Here!

Oat cake ice cream sweet roll
halvah donut. Oat cake ice
cream sweet roll halvah donut.

Entrepreneur Inc.

Join Sk
PageTille

Join Cupcake ipsum dolor sil amel.
Bear claw marshmallow.

$5678

Oat cake ice cream sweet roll
halvah donut. Qat cake ice
cream sweet roll halvah donut.

Button Here!

Forbes

Lorem ipsum dolor sit amet,
consectetur adipiscing elit,
sed do eiusmod tempor
incididunt ut labore et
dolore magna aliqua. Quis
ipsum suspendisse ultrices
gravida. Risus commodo
viverra magcenas accumsan
lacus vel facilisis. Jelly
beans sesame snaps cookie

BOSSBABE

Lorem ipsum dolor sit amet,
consectetur adipiscing elit,
sed do eiusmod tempor
ineididunt ut labore et
dolore magna aliqua. Quis
ipsum suspendisse ultrices
gravida. Risus commodo
Viverra maecenas aceumsan
lacus vel facilisis. Jelly
‘beans sesame snaps cookie
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Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna,
aliqua. Quis ipsumn suspendisse ultrices
grayvida. Risus commodo viverra
maecenas accumsan lacus vel facilisis.


https://www.dropbox.com/scl/fi/1nt1p9w7z3qm2p1antfuo/The-Sales-Page-Preview.mp4?rlkey=6jshnfz38f0u654owuzscfr2l&dl=0

WEBSITE

A personal website is your central hub
online. It's where you control the narrative
and showcase your best self. It also
signals that you're serious about your
work. It allows you to demonstrate your
expertise and build trust with potential
clients, employers, or collaborators.

Ideal for:

® Content Creators
® Service Providers
® Coaches

®* Consultants

PERSONAL BRAND

HOME ABOUT US SERVICES

. ouise Bolton

Dragée gummi bears icing caramels sesame
snaps. Tootsie roll croissant chocolate topping
oat cake tart. Cake macaroon soufflé gummi
bears wafer. Croissant carrot cake liquorice
danish ice cream toffee.

VIEW

PODCAST

BLOG

CONTACT US
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https://www.dropbox.com/scl/fi/sa5939lwxmvtstvk136wd/Louise-Bolton-Preview.mp4?rlkey=fwd5pa4lqh2zod7tn4mz1rind&dl=0

OUR UNIQUE APPROACK

IMPROVED BRAND CONSISTENCY

Ensures your brand message, visuals,
and tone are consistent across all
platforms, creating a cohesive and
professional image.

HIGHER QUALITY CONTENT

Creates engaging and valuable content that
attracts and retains customers, driving traffic
and leads.

IMPROVED SEO

Optimizing content for search engines,

Increasing your visibility in search results.

INCREASED ROI

By optimizing your brand and content
efforts, we help you achieve a higher
return on your marketing investment.



brenda smith
template

your short introduction
should be here

SUS AINABLE BUSIHESS

Begin Your Journey with Us and Discover How
We Can Elevate Your Business Success!

gard .
A)Or Services


https://calendar.app.google/nLYkSYArSh48WaJf8
https://calendar.app.google/nLYkSYArSh48WaJf8

